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Now You HaveaFriend in the Industry!

So you want to get into show business? In Hollywood, it's not what you know, but who you know that
counts. Whether your dream is to become a Hollywood writer or find the perfect producer to buy your script,
at your fingertips are the insider hints and secrets you need to get discovered and succeed in this
ultracompetitive industry. Hollywood guru and screenwriter Skip Press introduces you to hundreds of
producers, directors, and agents and tells you how to reach them—by mail, phone, fax, or e-mail. Y ou'll
learn how to:

-‘Market screenplays, novels, or short storiesto the right people

‘Tailor your proposal to the preferences of each producer, director, or agent

‘Understand the real Hollywood and everything show business

-Find the best agent or manager

"Thoughtfully written, clearly laid out, and of great value to beginners and old-timers alike. This book
combines fearless opinions and invaluable hard facts—both of which are hard to find in Hollywood."
—Gareth Wigan, co-vice chairman, Columbia TriStar Motion Picture Group

"An entertaining and valuable tool for anyone interested in show business." —Paul Mason Sr., vice
president of production, Viacom

"An invaluable resource for breaking into the movie and television business." —Barbara Anne Hiser,
Emmy-winning cable and network television producer

"Aninsightful guide to the intricate Hollywood network." —Oliver Eberle, founder and CEO,
ShowBIZData.com

"The bonus for readers of this book isthat Skip Pressis agood writer—accessible, clear, persuasive,
motivating, and easy to understand." —Jerry B. Jenkins, coauthor, the L eft Behind series
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From reader reviews:
FrancesLawler:

Book isto be different per grade. Book for children until adult are different content. We all know that that
book is very important for al of us. The book Writer's Guide to Hollywood Producers, Directors, and
Screenwriter's Agents, 2002-2003: Who They Are! What They Want! And How to Win Them Over! ended
up being making you to know about other information and of course you can take more information. It is
extremely advantages for you. The reserve Writer's Guide to Hollywood Producers, Directors, and
Screenwriter's Agents, 2002-2003: Who They Are! What They Want! And How to Win Them Over! is not
only giving you much more new information but also being your friend when you experience bored. Y ou can
spend your current spend time to read your reserve. Try to make relationship with the book Writer's Guide to
Hollywood Producers, Directors, and Screenwriter's Agents, 2002-2003: Who They Arel What They Want!
And How to Win Them Over!. You never feel lose out for everything in the event you read some books.

Willie Davis:

Spent afree time and energy to be fun activity to complete! A lot of people spent their free time with their
family, or their own friends. Usually they accomplishing activity like watching television, going to beach, or
picnic within the park. They actually doing same thing every week. Do you fedl it? Would you like to
something different to fill your current free time/ holiday? May be reading a book might be option to fill
your cost-free time/ holiday. The first thing you ask may be what kinds of book that you should read. If you
want to try look for book, may be the reserve untitled Writer's Guide to Hollywood Producers, Directors, and
Screenwriter's Agents, 2002-2003: Who They Arel What They Want! And How to Win Them Over! can be
fine book to read. May beit is usually best activity to you.

Tammy Medina:

Would you one of the book lovers? If yes, do you ever feeling doubt when you find yourself in the book
store? Aim to pick one book that you just dont know the inside because don't evaluate book by its cover may
doesn't work here is difficult job because you are afraid that the inside maybe not while fantastic asin the
outside appear likes. Maybe you answer may be Writer's Guide to Hollywood Producers, Directors, and
Screenwriter's Agents, 2002-2003: Who They Are! What They Want! And How to Win Them Over! why
because the excellent cover that make you consider concerning the content will not disappoint you actually.
Theinside or content is definitely fantastic as the outside or maybe cover. Y our reading 6th sense will
directly guide you to pick up this book.

lleneBixler:

Areyou kind of active person, only have 10 or 15 minute in your morning to upgrading your mind
proficiency or thinking skill even analytical thinking? Then you have problem with the book as compared to



can satisfy your small amount of timeto read it because al of thistime you only find e-book that need more
time to be study. Writer's Guide to Hollywood Producers, Directors, and Screenwriter's Agents, 2002-2003:
Who They Are!l What They Want! And How to Win Them Over! can be your answer given it can be read by
a person who have those short extratime problems.
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