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Consider These Facts

- Today, ethnic Americans--African-Americans, Asian-Pacific-Americans, and Hispanic-Americans--make
up 25 percent of the U.S. population. By 2010 this figure will be 33 percent; by 2040, it will be 53 percent.

- Ethnic Americans are increasing in population seven times as fast as nonethnic Americans.

- The spending power of ethnic Americans has doubled over the past decade--to well over $1 trillion.

But Then Consider This Fact:

- Asrecently as 1997, only 1 percent of American marketing dollars was spent for advertising directly to
ethnic Americans.

IsTherea Message Here? You Bet. If your company is not marketing directly to--and hiring--ethnic
Americans, you are losing access to an emerging market whose size rivas that of Latin America or Eastern
Europe. . . Thetime to start investing in targeted ethnic and minority marketing--in selling to the new
America--is now. "Significant demographic shifts have taken place in Americain the last twenty years.
These changes will continue until, by midcentury, multicultural Americans will for the first time constitute a
statistical majority. Every marketer, regardless of product or service, needs to reexamine his or her marketing
programs to make sure they are addressing the specific needs of this burgeoning class of multicultural
consumers. "With each passing year, thisis becoming more and more of a businessimperative, one that a
number of well-known companies have begun to successfully address. AT&T is appealing to specific calling
groupsin their own languages. Chrysler saw its sales to African-Americans rise significantly once it began
its culturally related television campaigns. These are just two of the scores of examples we discussin
Multicultural Marketing that underscore the quick success many marketers have enjoyed once they embraced
culturally related ethnic marketing." -- Alfred L. Schreiber
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From reader reviews:
Kathy Hunnicutt:

Typically the book Multicultural Marketing will bring one to the new experience of reading any book. The
author style to elucidate the ideais very unique. If you try to find new book to read, this book very
acceptable to you. The book Multicultural Marketing is much recommended to you to read. Y ou can also get
the e-book from the official web site, so you can easier to read the book.

Dwight Richardson:

Areyou kind of stressful person, only have 10 or maybe 15 minute in your moment to upgrading your mind
talent or thinking skill actually analytical thinking? Then you are having problem with the book compared to
can satisfy your small amount of timeto read it because al of thistime you only find guide that need more
time to be go through. Multicultural Marketing can be your answer since it can be read by anyone who have
those short free time problems.

Silvia Doucet:

What is your hobby? Have you heard this question when you got college students? We believe that that
problem was given by teacher for their students. Many kinds of hobby, Everybody has different hobby. And
you know that little person similar to reading or as studying become their habby. Y ou have to know that
reading is very important in addition to book as to be the thing. Book is important thing to increase you
knowledge, except your current teacher or lecturer. You will find good news or update concerning something
by book. Numerous books that can you go onto be your object. One of them is Multicultural Marketing.

Keith Kemp:

A lot of people said that they feel fed up when they reading a e-book. They are directly felt the ideawhen
they get a half elements of the book. Y ou can choose often the book Multicultural Marketing to make your
reading isinteresting. Y our personal skill of reading ability is devel oping when you including reading. Try to
choose basic book to make you enjoy to learn it and mingle the feeling about book and reading especialy. It
isto beinitial opinion for you to like to wide open a book and read it. Beside that the book Multicultural
Marketing can to be your brand-new friend when you're feel alone and confuse using what must you're doing
of thesetime.
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